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RUNATIVE RE-BRANDING & WEBSITE

TEAM

BRIEF

Me + marketing manager, external agency to put it online

Develop the brand identity and create a new, more extensive website

•	 It should feature lots of white space

•	Purple should still be present

•	The logo should stay the same

•	Clean and modern look wanted



THE PROCESS

Several months, alongside day to day projects

TIME SCOPE

HOW I APPROACHED IT
I had worked for the brand for more than one year at that point, and knew which media 

they used, how they presented themselves online and at conferences. 

I started with the website, building up a framework for each page, and started to create 

different versions. Since I was in-house, we were constantly in touch and I got constant 

feedback during the process, which I used to progress the project. 

Step by step, we arrived at the final look and feel. 



PREVIOUS BRANDING



COMPETITORS’ LOOK

Use of vector illustrations, typically a phone or laptop, as hero images on websites

Typically white background, and an accent colour. Goal: Look different, while still meeting the creative brief. 



COLOURS

Less use of medium colour purple, instead focus on dark purple. Light grey is kept. Two new accent colours, coral and light turqouise. 

Reasons: 1. White and purple lacked something in my opinion. 2. Dark purple & grey still looks like RUNative. 3. Allows new accent colours 

to shine. 4. Medium purple still used in logo, although I would have suggested to move away from it completely. 



RUNATIVE RE-BRANDING & WEBSITE

Flyer old branding



Flyer new branding



ICONS & ILLUSTRATIONS

Reasons:

This makes them pop and highlight the information. Ad formats illustrations are without the screen, for a cleaner look. The illustrations 

are used to liven up the design. When selecting the icon style, I chose a designer on Shutterstock who had a great variety of suitable icons, 

to make it easy and keep a consistent look. 

Icons are now more detailed, and feature accent coloursIcons and screen illustrations used to be purple, 

or purple and grey 



Example of new ad format illustrations on website



Example of illustrations on website



USE OF PHOTOGRAPHY

As an addition to icons and illustrations, we continued using photos as well. I styled them in a softer way, so they are in line with the back-

ground shapes, and added a slight purple filter. 

Reason: Photos make the brand more relatable, many possibilities (stock photos or taking pictures ourselves), easy chance to speak to dif-

ferent audiences

Example of use of photography old branding



FONTS

Arciform used for headers

Barlow for sublines and body copy

Arciform only used in logo

Barlow used for everything else in different weights

Reason: Barlow looks cleaner, more modern and serious, more 

weights available than Arciform



BACKGROUND

White background replaced with light or dark background with 

rounded shapes

Reason: More movement, while not too distracting from con-

tent, round shapes tie in with logo’s roundness



SOCIAL MEDIA

Examples of Facebook & Linkedin headers, a Tweet
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